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WHAT IS A CONCORDANCER?
A concordancer is a program that will search through one or many files for a specified word or combination of words, usually referred to as  keywords.  Whenever the program finds an instance of the word, it will extract it from the file together with a specified number of characters to the left and right of the word, known as the context, and save it as a concordance for later viewing and analysis.  The concordance serves as a basis for linguistic analysis based on examples of real language rather than invented (ie by the teacher or linguist) language.  This analysis can be purely statistical.  How frequent is x?  Is x more frequent than y?   Below is a concordance designed to determine the relative frequencies of the word “marketing” in French and its officially recognised replacement “mercatique”:


A search of 493 files totalling 604642 words produced 15 examples of “marketing” and 1 of “mercatique”.  The search took no more than 12 seconds.   The following concordance was designed to see which of two possible relative clause constructions in German (“worauf” as opposed to “auf den”, “auf die” or  “auf das”) was more normal.  A search of 80 files produced four examples of the latter and none of the former.


A quick search can easily establish, for example, which prepositions if any are used in French after verbs like “préférer”, réussir”, “essayer” or after adjectives like “proche”, prêt”, “préparé”.  For many purposes, qualitative analysis is often more useful.  How does the meaning of word x change according to context?  What different forms does it take?  What other words are normally found with it?  Does one find x and y in the same contexts or in different ones?  Do x and y mean the same thing in different contexts?  Can the explanation for these different forms be found in the context or does one need to refer to a reference book?  Does what the grammar book says correspond to what the concordancer produces?

In addition to producing concordances, most concordancer programs will also perform wordcounts on selected files and allow these to be viewed in numerical or alphabetical order.

HOW DOES KWIC-CONCORD WORK?
In order to perform a concordance search, you need to:

1)
select the files you wish to search

2)
select the drive and directory you wish to save the search results to

3)
enter the keywords you wish to search for

4)
confirm, if appropriate, that you want to save the results

5)
start the search

To perform a search using KWIC-CONCORD, you need to carry out the following actions, either by clicking on the menus or, more simply, by clicking on the icons below the menu bar shown below.
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1)
Select source directory and files
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These are the files to be searched.  Click on the yellow folder icon and a file manager window will appear.  This allows you to navigate your way through the disk structure on your machine in order to identify the source files you want to work on.  The directory should be dupplied by default.  Whether you click on All Files/Directories (this will select all files not just in the directory shown but in all directories or subdirectories below it, thus enabling if desired a whole disk to be searched) or whether you select one of the subdirectories and then one or more files within that subdirectory will depend on how extensive you want the search to be.

2)
Select target directory
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This should be the directory you wish to save the results to.  This should NOT be the same as the source directory.  The default is normally C:\TEMP.  Locating the directory requires using a rather simpler screen which only shows drives and directories.  If the suggested directory does not exist, click on the Create new directory button, type temp in the new box that appears on the screen and press Enter(this is essential) before clicking on Ok.

3)
Enter keywords
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Click on the keyboard icon to open the keyword entering window.  This contains boxes for typing and listing your keywords as well as help with accented characters.  The word or words you wish to search for are typed into the text box towards the top left of the window.  You can enter any accented character by either holding down the Alt key with one hand and typing in the code shown in the language help box with the other, using the numeric key pad on the right of the keyboard, or simply by clicking on the character in the language  box.  There are also a number of special characters that you can use, such as the wildcards ‘?’ (any single character) and ‘*’ (any combination of characters).  If you want  all forms of a word, eg feminine and plural forms, then you should add an asterisk at the end of the word, eg employé*.  You can even search on word endings.  *ice will find all singular forms of all words ending in ice, useful if you want to revise the gender of a problematic category of French nouns. You can make more precise searches on inflected forms by using the ‘/’ and ‘+’ symbols. Remember to click on Enter after typing in a word.

For more detailed information on the keyword entering procedure, apart from the Case sensitive option which is self-explanatory, you should use the on-screen ‘Help’ options.

4)
Search
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It is recommended that search are performed using the saving to file option.  If there are no instances of the keywords you are searching for, the results file will be automatically deleted.  If there is a problem with the way the words have been entered, simply click on 'Exit'.  The default save as ANSI should be left as it is.  If you have entered more than one keyword, you have the choice of saving to a single file or not.  This can be useful in the case of related items, bien que and quoique for example.

The results will be displayed on screen as the search takes place.  You can pause the search in order to examine the results as they appear and you can also blank the screen by pressing ‘Hide’ if you find the scrolling movement distracting.  Hiding the results will also speed up long searches.

5)
View search results
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Once the results of the search have been saved to file, they can be viewed by clicking on the monitor icon.  You will be presented with the file manager screen.  Once you have selected the file or files (all named with the extension dmp), the screen will change to display the first 22 lines of the concordance with the keyword in the middle.  Depending on the number of lines and their length, you will be able to scroll either up and down or left and right to see more.  To see the whole extract for a selected line, with details of the source file, either double click on the line or right click and choose ‘View context’.

You can also re-sort the lines by choosing the first, second or third (etc) word to the left or right of the keyword.  In a concordance based on que, a sort on the first word to the left would group together all the instances of alors que, bien que, pour que, etc.

There are various options available via the Options menu to copy, delete, print and save  all or part of the concordance in sorted or unsorted form.

FOR MORE SPECIFIC HELP ON ANY ITEM, CLICK ON THE HELP MENU

WHAT MORE DO I NEED TO KNOW?
Types of files
- You can perform searches on the following types of files:

1)
ANSI or Windows text files  Most text files these days use the ANSI code set.

2)
ASCII or DOS text files. These tend to be older files created using MS-DOS programs.

3)
HTML files.  Most files downloaded from the Web use this format.  Searches on HTML files tend to be slower because of the high number of formatting codes these contain.

The default is ANSI.  KWIC-CONCORD can automatically detect HTML files but not ASCII files so if you are working on an older corpus developed using MS-DOS software you must select ASCII manually from the ‘Codes’ menu.

Search results should normally be saved as ANSI files as these are more easily read by other programs.

A search will produce three linked results files: 

1)
a file with the extension “dmp” containing the results of the search in the form of the keyword in its immediate context, plus a short filename for identification purposes.

2)
a file with the extension “log” which contains information on the source directory and file for each concordance entry.

3)
a file with the extension “sum” which contains details of the distribution of the results.

The results can be edited using any wordprocessor and saved under a different name.  Any changes to the “dmp” and “log” files themselves should be avoided as this may well make it impossible for them to be viewed subsequently using KWIC-CONCORD.  If the “dmp” file is to be copied to a different disk or directory, the other two files should be copied at the same time.

Wordcounts - Wordcounts can be performed or viewed by making the appropriate selection from the main ‘Options’ or ‘Files’ menus.  Counts should only be performed on files saved in ANSI format. The results of each count are saved to two files, a text file with the extension “lst” containing the word list in alphabetical  order and a binary file with the extension “sta” allowing the results to be viewed and analysed.  Neither of these files should be modified though the word list can be imported into a wordprocessor and edited.  Wordlists are not lemmatised, which means that only the spelling is taken account of.  Therefore different forms of the same word (singulars and plurals for example) will be listed separately while different words with the same spelling (“bear” in English and “fait” in French) will be counted and listed as a single word.

Jeremy Whistle

20 February 2002
ssent, les publicitaires et le marketing aussi. Il en est de même avec notre définitio


rès avoir travaillé au service marketing de Shell International et dirigé le magazine 


c Tessier-Ducros, directeur de marketing du label Source, la tête chercheuse du groupe


toutes les règles éprouvées du marketing et de la promotion que Noir Désir s'est impos


? S'appuyer sur les techniques marketing classiques et profiter de l'intérêt croissant


va devenir un outil central du marketing relationnel . A l'échelle mondiale, les deux 


lus modernes de management, de marketing et d'organisation industrielle. Bernard Arnau


ramme de cinq cours européens (marketing, droit communautaire, économie, projet d'entr


 MBA bilingue en management et marketing touristique a été créé. Il s'adresse en prior


a formation avec des arguments marketing . Ils appliquent tout naturellement sur les 


atrice Larcher, responsable du marketing chez Arianespace, la société française qui co


r ISL Worldwide, le partenaire marketing de la Fédération internationale de football 


ule. Denis Weill, directeur du marketing, explique : Jacqueline est totalement disponi


directrice de la stratégie, du marketing et de la communication d'EDF international. 


 doivent rien à l'argent ni au marketing et tout à l'amour de l'art . Les valeurs du


 aux hamburgers Spécialiste en mercatique, un jeune français, Pierre Truchet, s'est as





ist ihr erklärtes oberstes Ziel, auf das die Gesamtheit der finanzpolitischen Maßnahme


 die westlichen Industrieländer, auf die 1997 76,6 Prozent der Aus- und 75,8 Prozent 


gste Wasserstraße ist der Rhein, auf den rund zwei Drittel des Güterverkehrs der Binne


tionen wird der Stabilitätspakt, auf den sich die EU 1997 geeinigt hat, eine unsolide








PAGE  
4

_1029304254.doc
[image: image1.png]Fles Oplions_Codes_Languags_User Level _About

=L =]








